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. n to the Eronem~r Census 

PURPOSES AND USES OF THE ECONOMIC CENSUS 

The economic census is the major source of facts about 
the structure and functioning of the Nation’s economy. It 
provides essential information for government, business, 
industry, and the general public. Title 13 of the United 
States Code (Sections 13 1, 191, and 224) directs the Cen- 
sus Bureau to take the economic census every 5 years, 
covering years ending in 2 and 7. 

The economic census furnishes an important part of the 
framework for such composite measures as the gross 
domestic product estimates, input/output measures, pro- 
duction and price indexes, and other statistical series that 
measure short-term changes in economic conditions. Spe- 
cific uses of economic census data include the following: 

m Policymaking agencies of the Federal Covemment use 
the data to monitor economic activity and assess the 
effectiveness of policies. 

n State and local governments use the data to assess 
business activities and tax bases within their jurisdic- 
tions and to develop programs to attract business. 

n Trade associations study trends in their own and com- 
peting indusrries, which allows them to keep their mem- 
be& informed of market changes. 

= Individual businesses use the data to-locate potential 
markets and to analyze their own production and sales 
performance relative to industry or area averages. 

ALL-NEW INDUSTRY CLASSIFICATIONS 

Data from the 1997 Economic Census are published pri- 
marily on the basis of the North American Industry Classi- 
fication System (NAICS), unlike earlier censuses, which 
were published according to the Standard Industrial Classi- 
fication (SIC) system. NAICS is in the process of being 
adopted in the United States, Canada, and Mexico. Most 
economic census reports cover one of the following NAICS 
sectors: 

21 Mining 
22 Utilities 
23 Construction 
31-33 Manufacturing 
42 Wholesale Trade 
44-45 Retail Trade 
48-49 Transportation and Warehousing 
51 Information 
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52 Finance and insurance 
53 Real Estate and Rental and Leasing 
54 Professional, Scientific, and Technical 

Services 
55 Management of Companies and Enterprises 
56 Administrative and Support and Waste 

Management and Remediation Services 
61 Educational Services 
62 Health Care and Social Assistance 
71 Ares, Entertainment, and Recreation 
72 Accommodation and Foodservices 
81 Other Services (except Public Administration) 

(Not listed above are the Agriculture, Forestry, Fishing, and 
Hunting sector (NAICS 1 l), partially covered by the census 
of agriculture conducted by the U.S. Department of Agri- 
culture, and the Public Administration sector (NAICS 921, 
covered by the census of governments conducted by the 
Census Bureau.) 

The 20 NAICS sectors are subdivided into 96,subsectors 
(three-digit codes), 313 industry groups (four-digit codes), 
and, as implemented in the United States, 1 170 industries 
(five- and six-digit codes). 

RELATIONSHIP TO SIC 
While many of the individual NAICS industries corre- 

spond directly to industries as defined under the SIC sys- 
tem, most of the higher level groupings do not. Particular 
care should be taken in comparing data for retail trade, 
wholesale trade, and manufacturing, which are sector 
titles used in both NAICS and SIC, but cover somewhat dif- 
ferent groups of industries. The industry definitions dis- 
cuss the relationships between NAICS and SIC industries. 
Where changes are significant, it will not be possible to 
construct time series that include data for points both 
before and after 1997. 

For 1;997, data for auxiliary establishments (those func- 
tioning primarily to manage, service, or support the activi- 
ties of their company’s operating establishments, such as 
a central administrative office or warehouse) will not be 
included in the sector-specific reports. These data will be 
published separately. 

GEOGRAPHIC AREA CODING 
Accurate and complete information on the physical 

location of each establishment is required to tabulate the 
census data for the states, metropolitan areas (MA& coun- 
ties, parishes, and corporate municipalities including cit- 
ies, towns, villages, and boroughs. Respondents were 

INTRODUCTION 1 
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Table 2. Merchandise Lines by Kind of Business for the. United States: 1997-Con. 
[Includes onfy s 

N%wde 
ML code 

0165 

0166 

0167 

0180 
0190 

0200 
0220 
0240 

0260 
0270 

0310 

0320 

0330 

0380 

0400 
0420 
0440 

0460 

z% 
0463 

a 
0600 
0620 

0730 
0740 
0500 

0550 
0661 
0652 

Ei 

4461102 

::Ei 
0113 

0120 

0140 
0150 

0165 

0166 

0167 

Oleil 

o~khments with payroll. For meaning of abbreviatkfts and syrnbok, sac Intmductor~ text. For exoknatkn of 

Klnd of business and merchandfse Ihe 

Phemtectee & drug stores-Con. 

h$g%bsW!s~tds,&beautyakfs~dtngcosmetfos) . . . . . . . . . . . . . . . 
. . . . . . . . . . . . . . . . . . ..I..........~.................. 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . ..*.*...................... 
ccwfnetks (indudlng face cream, tttalcwp. perfumee 4 cokgnes, 

eoc).......................,....,...................,......... 
Other hyoiene needs lkmfudina deodorants: hafr &  sha%ino moducts: 
oraL’ci~nina.L~~hygie~~henilproducU;~~ ........ . . 

Haanngatds&suppUes.. ....................................... 
ioaps,dstergenbl,&hwaehsldcleanen..... . . . . . . . . . . . . . . . . . . . . . . 
‘aper 6 relaled products (kuudtng paper towehl. Met ttssue. wraps. 
bags,loils,ek)................................................. 

den’Swsar ..................................................... 
Nomen’s. junkrs’. IL misses war.. ............................... 
%lldren’s wer (hcludlng boy+ (sizes 2 to 7 & 8 to 20). gkls (Slzee 4 to 
6~&7t014),&inf~ntS&t0ddl8rs’~othing&acce~~). .......... 

bohvear (Indudlng a-des) .................................. 
%swfng. knklng. 8 needlework goods (including fabdcs. ttems. 
seylng supplies, notions, yams. htces. trimmfhge. P need ewfk klts. 
etc)....................................*..........*.......... 

3matl electdc appliances (lncludtng m&era, blenders. can openers. 
toastera,flypans,apemonatcareapnkiancae) . . . . . . . . . ..I.......... 

R&‘&ions, video rarxxdere~ video cameras, video tanes. etc (includiog 
parts 4 accaasories) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . , . 

Win equi 
stereos, c! 

merit &  musical tnstruments & sup$tlkS (including radios. 
OS. sheet musk, em). , . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

Okhenware 8 home furmshhgs (tnd cookware. cooking awesa 
dInnerwere. giftware. decorative access, mirrors, closet & bathroom 
access.em)..................................................., 

lewelty (including watches 6 watch attachments, noveIN jewelry, em) . , 
3ooks..................................................~ ....... 
“haogmphic equipment 8 supplies ................................ 

lo . hobby gods, 8 games sx$udiog video 8 electrorsc games a 
d-i& fxM&$e$ bfcycles~ ........ ..... .. ......... ....... ..... 

eelgrads) .................................... 
Games (ind 
Hobby goods 

mg video & dwtronlc games) ...................... 
.................................................. 

.................................... 

Mlothermemhandlse ........................................... 
~~;l~smputer paper 

....... ........................................................................... 
afice supplies ................................................ 
Office equtpment lnciudin fax machines. phones copying machlnse 

catculatlng machfnee, etch . ... .......... ..... .: ........ ........ 
Greeting cards ............................................... 

Magazines 8 newspapers ...................................... 
Sowenhs & noveiw items ...................................... Seasonaldecoratidns ......................................... 
MI other merchandise ......................................... 

Nlothermarchandise ........................................... 

Nonmerchandise receipts, axcludin sales &other taxes.. . . . . . . . . , . . 
ftecetpte fmm video tape. video 

dlscplayerrentals 
& yerlrecorder, laser dtsc. & laser 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
Receipts lmm photoffnishing petfommd by this eetabllshment . . . . . . 
Remipts from photoflnlshtng contracted out to other estabkshmems . 
Rental of medioallconvaleeoent equipment . . . . . . . . . , . . . . . . . . . . , . . 
All other nonmerdmndlse receiprs (including charges for delfvery. 

rep&r, ek) . . . ,.. .,.............. . . . . . . . . . . . . ..* . . . . . . . . . . . *. 
Proprblary etame . . . . . . .* , . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

Gm~eties 6 other foods kr human conswnptian off the pmmkes . . . . . 
sohdttnhs......................... 
csnnsd (I bottled foods. candy, 

shstyproducts,etc) .I...................... 

Meals. unpachaged snacks. wndwkhes, & nonakoholk beverages 
(inchtdln soup & satad bars, parly ptatters. 6 handdipped toe cream) 

P~~lklUO,,wi”.3,&bee, . . . . . ..*........*................... 
Cigars, dgarattes, tobacco, 8 smokers’ accessories (excluding sales 

from vending machines operated by others) . . . . . . . . . . . . . . . . . . . . . . . 

Drugs,heal~atds,&beautyaids(ichrdlngcwme(la). ............. 
Nonprescripcionmedles ..................................... 
Vkamins, minsrals, 8 other dktaty supptements .................. 
Heailh aids (ind Rtst-ald, foe t. &  Wqct kne care tywtu+s:, 

pw$puOn accms; conval~nt stds; orthqosdk agum; arhfkml 
.... . ... .... .... .. .. .. ... .... .... .... .. .. .... ......... 

Cosmetks (tnduding face cream, make-up, perfumes 8 ones. 
em) . ....... ...... .......... ........... ..... . ................ 

Other hygiene needs (Including deodorants; hatr h sha 
owl, feminine, &baby hygiene needs: hand products. et0 J-i 

products; 
........ 

Heark?g aids & supplies ........................................ 

6oaps. detergents, &  household cleaners .......................... 

NlSVlbW 

a: ;z 
37 049 
32083 

29999 99257754 

25 714 75 395 554 

‘: Z! ‘ii2 z 
13 148 3&43567a 

‘fi i!E E%% 
6t8? 32995544 

3 315 16956 129 
6263 32 101 759 

3393 

13 273 

11 377 

6 910 

16 353 715 

K) 203 270 

46 357 157 

31 934 170 

14 642 
11 961 

t: E  

1: 2 
5 616 
1605 

‘“3 E 
9 652 

si z !E 

“:EY 3 

39 492 113 
IQ 816 015 
37 763 142 

3 977 

‘: E 
9 522 

23 275 

IFi 

21 t% 

10 66f 
5 33c 

12 67f 
4: 

It 36f 

19 6x 

1 11: 
9 115 a 581 
2 21: 

6 55 
1117: 

22 

56f 

k 2: E  
31 353 552 
37 676 27f 

59 555 51: 
ggg! 
10054d 

4 245 69f 
51 127 611 

EE2 
37 543 33r 

79 Olf 

39 093 612 

56 224 31: 

6 912 75f 
33 052 98’ 

4~~ 

1667166t 
) 

% ii: 

970 95 

5 

54: 
t 67: 

E 

130’ 

1 0% 

‘f 
4G 

1 336 72 

1 219 95 

1 242 72 
27 73 

788 49 

IS, see Appendix Aj 

3 310 596 

3496098 

3 s :E 

482 967 

745 641 

‘ii :?I 

19 510 
127 448 

4.1 

4.6 

5.4 
1.1 

1.3 

1.4 

:i 

.I 

.4 

16 066 .l 

435 203 

201 636 

.9 

.4 

501 836 1.6 

550 731 
171 646 
166 025 
858 570 

1.1 
.4 

t:: 

ZF z: 
46 39t 
29 227 

146 652 
39 245 

262 340 

1.1 

Ii 
.4 

:: 
.7 

3 % 

1: z 

3 137 210 

E’B 
69 239 

.4 

.: 

.I 

.i 

5.2 
1.2 
1; 

7 262 
1 259 817 

% !Z 
765 170 

12 453 
t 924 830 
1 566 436 

60 145 
749 410 

2: :t: 

226 612 
1 641 026 

‘ii z 

to6 483 

.: 
2.1 

.f 

::i 
1S.f 

4.f 

2.; 

.I 
2: 
1.r 
4.t 

1: 
1 

‘2 

11.1 

4.! 
7.1 

6.: 
63.: 

‘5 

376 62f 26.1 

tea 3% 13. 

284 641 22! 
12% 4. 

30 ilf 3. 

3.4 

3.6 

“.Z 

.5 

: f 
.l 

f 

2 

.4 

.2 

.5 

.6 

:: 
.9 

.I 

: 
.I 

3.1 
.I 

.i 

2 
1.5 

.i r 
:I 

2.c 
l.f 

:1 
.d 
.; 

.i 
100.1 

2: 

6.! 

.: 

.: 

3.t 

63.: 

:I 

23. 

9.1 

17.: 

1.f 

sales Of 
establishments 

rnwZ%Z 
line sales 

as percent of 
total Saks 

X 

ii 
X  

s 

c 

76.1 

: 
X  

:: 

:: 
X  
X 
X 

772 

E 

z 

X 
64.4 
69.6 

X 

X 

:: 

X  

“.x” 
X 

X 

X 

c 
X 

see k0motes at end of table. 

RETAIL TRADE-SUBJECT SERtES SUMMARY 69 
US. Census Bureau, 1997 Economic Census Jan. 31.2061 



Table 2. Merchandise Lines by Kind of Business for the United States: 1997-&n. 

4521192 

0100 
0120 

0140 
0150 

0185 

0166 

0214 

% 

z 
0234 

z% 

0240 

0241 
0242 
0243 

0260 
0261 

E 

0265 

0266 

0267 

llshments with oamll. For meanina of abbmtitfons and snnbefs. su 

weearqcsms ................................................ 
Luggage 1 ieadlar m ....................................... 

T&phones ................................................... 
~~lmvei&~ems ................................................................................. 

llothermemhaodlse ............................................ 

Value a se&ze wntrecm . . . . ..I................................ 
~~faf)sfofa” 

, ,...,.: . . . . 

Dlwount or maw merchandlelng dept atares (exci leased 
d~)............,.........................,.......,..., 

itwades 6 othar foods for human consumption off fha pfemisas . . . . . . 
leals. urlpeckeged snacke. sandwiches, a nonelwholk4averages 
(Indudl hop 8, salad bws, party platters, 8 handdipped ice cream). 
L3dW&!PllW~,wine.&bW, . . . . . . . . . . . . . . . . . ..I...... * . . . . . . . . . . 
Igars. dgarettes. to&we, & SinokarS’ Scc~Sso”~ (exciudiy) sales 
hOlilWGdklQIW2hlW3~~t6dby9th9~) . . . . . . . . . . . . ...*. *...*.< 
rugs.~alds.&beautyakls(Includingrosmedw]. .............. 

Prascdptfons .................................................. 
Nonprescdpdon madlclnes ...................................... 
Vitamms, minerats. &  othardiataiy supplements ................... 

oaps.datergents,&-lddeenera . . . . . . . . . . . . . . . . . . . . . . * . . . 
‘apar (I releted products (including paper towels. toilet tissue. wraps. 
bags,folls,et~) . . . . . . . . . . * . . . . . . . . . . . . . . ..*..................... 

Ien’s wear ..................................................... 
Men’s ovemaats. lopeoats. fdncoats. (I outer jackets .............. 
Man’ssuim&formalweer.. ..................................... 
hiHSSpOltWUS&bli lZWS.. .................................. 
Men’s@llored&dfes66laclts.. ................................. 
Men’s~~lsl~&~sans,waJldngshona,a~. .................. 

Men’s Q%ear II work UnlfOmw .................................. 
Men’sdressshkts ............................................. 
gAtm’f& s&i$;rLi(iorvdi~ t-shkts. knit &  WOVB” shlffs. atc) 

............ ....... ... .. ....... ..... ................... 
Men’s hoslety, pajamas, ties, 8 underwear ..................... 

Men’s sports apparel [ramiS. gon, )cgging, SvRfmmklg. EL omer 
exerdseapparel).......................,.................... 

Men’s awessales (hats, gloves, nackwaaf, handkarchfefs, bolts, rain 
aocessodes,olc) . . . . . . . . . ..*................................ 

Custo+mada gmments . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
Men’sswatfops,pams.&wamwps . . . . . . . . . . . . . . . . . . . . . . . . . . . 

Vomen’s, junlola’, 8 misses’ waar ................................ 
ofwses(alllypa). ........................................... 
Dmsdy&(aUoredwats.outer~a~~,&rsiowear.. ............... 
sulls,pantsuns,sponjsckefs.&blaxers.. ....................... 
5kacalpanlS.)WflS,waWngShOrts.&SkktS ...................... 
Togs (lndudlng lahbts, knk 6: woven shafs, blouses. & sweaters) ... 

Women’s sports apparel (tennis, golt. jogging. swimming, 8 othex 
exerdse apparel) ............................................ 

Hosfaty(Includlngpantyhose,wcks,&tights). ................... 
sraaairdles.8corsam ........................................ 
Llngicie. sl!klQwear. & loungeweat .............................. 
Hats,w!@,&hai@ces.. ..................................... 

Accessories (indud 
“3 

handbags, wallets. nackwear, gloves, belts, 
ralnawessoder.etc .,.. . . . . . . . . . . . . . . . . . . . , . . . . . . . . . . . . . . . . . 

Woman’sswaettops,pents.&wamwps . . . . . . . . . . . . . . . . . . . . . . . . 
Other apparel (indudkig vmfwms. smocks. 8 other appaml itams) . . 

:hiMmn’s waaf (Indudh 
4 6x&71o14).&k#snts 

boys’ (s&w 2 to 7 & 8 to 20). gkfs’ (sizes 4 f~ 

“x” 

to@dfars’dolMng&awussodes) .......... 

Gl 
(sues207&6to20)Jomlng&accesw~es ............... 

s’(~w4to6x&7tol4)dothlng&accesaorlas.. ............ 
Infants &toddlers’ clothfng 6 8CWSSOdBS ........................ 

~whvear (incfudln acwssodes) 
Men’s footwear lo 

................................. 
dudkg dress 6 casual fw+vfaar) ............... 

WomMl’sfootwesrg~ngdreas&wsualfwnveac). ........... 
Chltdren’s foolwear (hrclydfng boys’, giffs’, & infants’ 8 toddfem’ dres 

........................................... 

.. ....... ........ ......... ......... .. ....... .......... 
Wx% alkdallo footwar (fndudkq sneakem 8 outdoor hiking 

... . ........ ......... .. .... ..... ......... . 
C%%~stlc lwwenr (kmludlng boys’ 01119’ &infants’ 8 

...... 

toddlers’ athletk lwlweac sneakem 6 &t;W~swItS boots) 

See fwlnotes at end of table. 

122 SUMMARY 

,klm 
T- 

Nwnher 

1 731 

% 

249 
1 259 
1 647 

231 
314 

1 592 
35s 

22 

&! 

10444145 
3s 663 019 
44 552 819 

843606a 
10132883 
43367651 
lf 677 166 

ia 324 251 

‘“LZ 
17 14& 679 

78yy939 

339 13 28s 315 

6 378 x 
6036 121 157463 

4 170 

is 
2 211 
1 548 

84 149 221 
123 2!l3 926 

Z%:E 
41 616 437 

‘126 122 636 

8345238 

724 477 
2Y300 

1 00s 757 

17 247 171 

5 % ;;I; 
157 337 

5 015 106S50225 5 538 164 

6 10% 123 164 006 2666465 

2332 

5 705 
54 6% 643 

11s 290 367 
3026.346 
5 422 362 

72 537 90s 

WEE 

:: :;i 3 
81 591922 

125 ass 023 
20 041 6% 
60 676 832 

124 647 365 
85 566 774 

116 47% 504 

1 672 065 

4 934 

6 161 123 539 344 

::% c12 

1 477 56f 
611 57? 

1732774 

jzg 

3 0% 

:Ei 
256 

2 1s: 

236I 

169 

21 

Q 1n44: 

z iz ij 
1 974 s3i 

l zx 
7n7 38l 

353 Old 

366 17! 

162 681 

469 

Merohandise line sales 

As pefwnl of total ssles d- 

1.7 
.2 
.S 

.3 

:; 

.2 

X 
6.9 

1:: 

1.2 
14.0 

:.: 
.4 

5.2 

2.2 

5.5 
4.7 

2.3 

6.5 

1:: 
1.4 

1:: 

:“3 
1.6 

1:: 

.6 

1.2 

1:: 

7.3 
2.7 
3.2 
2.6 

2.4 

1:: 

All 
mlabashments' 

1.5 
.l 
Z 

.l 

.: 

I 
.4 

.l 

3 
.l 
Z 
.I 
z 

.l 

100.0 

6.6 

.s 

.a 

'2 
.6 
1 

4.4 

2.1 

2.4 
4.3 

1.3 

6.6 

15 

1.: 

2 

’ :i 
1.4 

.4 

:i 
.2 

10.6 

:; 

1:: 
1.4 

1.i 

,I 

5; 

1.: 

l.! 

:1 

.: 

.: 

.I 

1 

“2 
X 

: 
X 

:: 

X  

“.:: 

: 

X  

70.8 
X 

I 

X  

” .x 
X 
X 

X 

X 

X 

X 

X 

“.x” 
X 

:: 
X  

ii 

2 

X 

$ 

27.1 

ii 
X  

ii 

E  

ii 

:: 
X  

“.:: 

I 

“t 
X  

X 

X 

X 

X 

RETAIL TRADE-SUBJECT SERIES 
U.S. Census Bureau. 1997 Economic Census Jan. 31,ZWl 



Table 2. Merchandise Lines by Kind of Business for the United States: 1997-Con. 

NAlCS aada 
Snd 

ML code 
Kind d bUsl”SsS and menhandl~~ Ikw 

Wludes oW e~tabllshnwnt~ wfth payroll. For mett”l”g of abbtwkKonsa”dsyinbols.wm 

0877 
%i 
9610 
93w 
464110 

%G 

O¶SS 

0166 

0167 

::g 

0200 
E%i 
0260 

0270 

04w z% 
0460 

g 

MS0 

Ekctronk Shopptng h mall-order howea-Con. 

uW”athre tubtfcane (ail. grewdes. Stt$ ............................ 
iutomomreures.Nbes.baueries,par\s.a~~n~ ............... 
‘etS,petktods,&pStwpplfSs .................................... 

dlotiermemhmdke.. .......................................... 
Sktklnery 6. computer paper .................................... 
SdtOd SUP&S ................................................ 
~“~~~~~~~~~i~:~~~~~~~~ 

Gmtkgcards . . . . . . . . . . :::::::::::::::::::::::::::::::::::::: 

.................................................... 
Angoods(l~i”gonginalpidumS&sculptures). ................ 

Sowenha&novettyit3ms.. ..................................... 
ArfMd6b’silkflowrs,pkt”ts,&tmes .............................. 
Attothermemh4indlse .......................................... 

\lloChermetchandl5e ............................................ 

JonmerchandIse receipts, exdtinq sales &other lam .............. 

EtecWnkShopplnp&nmil.otiWhoUSeS .................. 

3rowk8 8 other foods for human ConSUmptio” Off lhS premiseS ...... 
b4e* unpackaged ma0 its. seendwme*. 8 “o”aicdMwc i?wWqw 
(kdud~ SOUP 8 ““d bars, patty platteni, &  hwtd.dfppSd ks CrBem) . 

‘a~kfq llQuor,w”e,&besr ..................................... 
:Igars. dgaratks. tobacco, & Smokers’ a-ties @xcfuCrmng sales 
fmm vending machines operated by others) ........................ 

3mud,h$kls, 8 bwfy akk (including co~m~tfc~) . . . . . . . . . . . . . . . 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

N~prescripcionmedkines...................................... 
Vlln?Jns. miners, &  other dietary supplemen* . . . . . . . . . . . . . . . . . . . 
Health aidS (lnd Rmt-Sid. fti. &  eyS/co”tact lens cat-~ pmducls; 

P  
rascrlptlon BcoBss; co”vSlSSc%“l Sidq olihopedk SQUipi atifnoiil 

ImbS)....................................................... 
CosnMcS (including lace cream, make-up, periumas 8 ccdognes. 
ei&,..&,...; .....;iin-..~.“.~ b’....& ;.; .&.%,;. *;&$. 

oral. feminine. &baby hygiene needs: hmb prcducts: etc s . . . . . . . *, 
Heating aida 6 Sw#~a .,......,.................*.............. 

soaps, detergents. &  household cleaners . . . , . . . . . . . . . . . <. . . . . . . . . . . 
%tper 4 rekted pmdwts (including paper towels. toitettls~u~. wraps, 
baqs.loils,etc) ................................................. 

wenswear ..................................................... 
Ivcinen’s. iunlom ‘. B “lrsses’ wear ................................. 
:hifdmn’s bear (indudfng boys’ (sizes 2 to 7 8 8 to 20). girls’ (@ZSS 4 la 
6X 17 to 14). &  Infants’ & toddlard dOthi” 6 SCCesSode~). . . , . . . . . . , 

‘m1wear (Indud@ accessories) . . . . . . . . . . . . . . . . . . . . . . . . , . . . . . . . . . 

%wi”g. knitting. 8 needlework gods (induding fabdcs. WnS, 
s!3+ra SuQPues. notkns, yams. laces, trlnlmiogs. need work klts. P  
erc,............................................,....,.....,... 

Sunams. draperies, blinds, stipwwrS. & bed 8 fable coverings . . . . . + . 
Ha/or household a 
dehumldltlws, L dis 

plianws (including vacuum cle~n#~. relngaratom, 
adhere, etc) . . . . . . . . . . . . . . . . .,. , . . . . . . . . . . . . . 

5malI ekctrk appliances (lndudhg mixers, blenders. can openers. 
toaStefS,kypSnS.8pSlSQnSlcarSSppfi-) . . . ..*........>... ‘..< 

WWons, video mcorder~. tide0 cBmwaS. video tapes, ~tc [Indudfng 
pa~a~ssottes) . . . . . . . . . . . . . . _. . . . .* , . . . . . . . . . . . . . . . . . . . . . 

..*..~......L...............................,......, 
Vkkorecordem,~meras.&tapes . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
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